
Prince George
Location

Buy the Franchise
or Just the
Equipment. 

$150,000.  For the
Equipment.  $30,000 for
the Franchise Fees. 
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Build with a Pizza
Brand Designed for
Growth.
A differentiated pizza franchise
opportunity built for Canadian
markets.

Fresh-made. Home-baked.
Community-focused.
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Includes:

All Equipment for a Pizza
Restuarant
Negotiated Lease
Support if needed
Possible staff in place
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$150,000.  For the
Equipment.  $30,000 for
the Franchise Fees. 





TV

JVC

GRILL

PAPA MURPHY'S.
PIZZA



Lease Amount
Papa Murphys is located at 444 Douglas St
Prince George and occupies 1400 square ft of
the premises. 

The Basic Rent is $25.00 psf or $2916.67 per
month for 2026, $25.50 psf or $2975.00 per
month for Year 2, $26.00 psf or $3033.33 per
month for Year 3, $26.50 psf or $3091.67 per
month for Year 4 and $27.00 psf or $3150.00
per month for Year 5.

Triple net costs are estimated at $7.50 sq ft
estimated or $875.00 per month. 

Total monthly cost for the rent is roughly
$4000 per month.

Buyers would need to confirm that the lease
is transferable in their due diligence process.  
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WHY PAPA MURPHY’S
 A pizza brand built around the Take‘N’Bake 

Difference
 Papa Murphy’s combines fresh-made quality with a flexible model

designed for today’s convenience-driven customer.

Fresh-made daily
Dough from scratch,
vegetables hand-sliced and
cheese grated in-store.

Take ‘N’ Bake
Keeps the meal centered on
home, family and flexibility,
creating memorable
moments for customers.

Different by design
A clear point of difference
from standard pizza delivery
and dine-in models.

Prepared fresh in-store every day, never
frozen.

Papa Murphy's brings families together at the
dinner table, sleepovers, birthday parties, the
big game, and more!

Cooked in customers' own oven. We can also
cook it in-store for a classic experience.

Hand-sliced vegetables, grated mozzarella and
real meats.

Cooked at Home

Scratch-made dough

The Pizza Experience

Fresh-prepped ingredients

A UNIQUE
TAKE 'N' BAKE
EXPERIENCE

THAT SETS US
APART.

Different on purpose
 Most pizza brands sell a finished product. Papa Murphy's offers something different: 

fresh-prepared pizza that guests take home and bake when they are ready to eat.
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WHY INVEST IN
PAPA MURPHY’S?

PROVEN BRAND
 

loyal customer base.

DIFFERENTIATED CONCEPT
 

LOWER OPERATIONAL
COMPLEXITY
Lower labour, lower occupancy
needs and a streamlined operating
model.

 

FLEXIBLE FOOTPRINT
 

STRONG CUSTOMER
DEMAND

 

GROWTH POTENTIAL
 50+ years of trusted legacy and a A unique Take‘N’Bake model with

a strong competitive advantage.
Smaller store formats and lower 
build-out costs for prime locations. Fresh,high-quality pizza 

customers love at a price they
value.

The right operator can turn any 
location into a long-term success
story.



WHY NOW

Why now: differentiated in a familiar category

Pizza is one of the most familiar meal occasions
in food service. That matters, but what matters
more is offering a concept consumers can
remember for a different reason.

Why Papa Murphy's is the ideal
brand for 2026 and beyond
•  

This is not about being just
another pizza store.

It is about being different in a
category people already
understand.Fresh-prepared product quality gives the brand a clear 

story and differentiation, helping us stand out amongst
the competition.

•The at-home meal occasion aligns with value, 
convenience, and family routines.

•Western Canada expansion can focus on the right 
communities, not just the biggest metros.

•Lower investment and overhead allow success in the 
modern economy



WHY FRANCHISEES WIN WITH PAPA MURPHY’S

A model that resonates with
hands-on owner-operators
•Clear product differentiation they can explain with 

confidence.

•A brand that fits local relationships, schools, 
nonprofits and family routines.

•An operating model that feels approachable for first-
time or single-unit owners.

“There are a lot of things that make Papa
Murphy's unique. Truly, the brand strategy
over all is that we are different on purpose.”
Kim McBee, SVP Guest Experience and Brand Marketing



Learn

Operate

Locate

Launch Grow

Confidence

SUPPORT SYSTEM

Support that starts before opening and continues after
 Papa Murphy’s new franchise partners receive structured training, real estate and 

development guidance, new store opening support, along with ongoing coaching and
marketing support designed to help owners build confidence quickly.

Structured
owner

training and 
onboarding

A business
consultant

and ongoing
operations 

tools

Opening
support and

in-person
resources as 

needed

Real estate,
design and

development 
guidance

Gain the
confidence to
succeed with

in-person
training and

weekly 
touchpoints

Marketing
support,

promotions
and local 
activation



Real estate and white-space opportunity

Disciplined growth is part of the story
 Papa Murphy's Canada can help you find the right 

location situated around the right communities, the
right traffic and the right competition

Convenient daily retail
 

Family-oriented demand
 

Owner-market fit
The right community is one where a franchisee can
build local relationships and credibility.Neighbourhood visibility, easy access and

a routine-friendly trade area matter more
than flash.

Markets where value, convenience and
take-home meals fit local household
behaviour.

We can connect you with qualified realtors, contractors, and other partners to ensure a smooth process
whether this is your first location or your tenth.



MARKETING AND DIGITAL

National brand tools, activated locally
 Franchisees need more than a logo and a menu. Papa 

Murphy's materials include support across digital programs,
brand strategy, promotional execution, online ordering,
loyalty rewards and local marketing resources.

Local catering
Catering tools to build repeat
ongoing business which builds
consistency to your revenue

Digital programs
Social, email and text campaigns
that help drive guest traffic.

Brand strategy
Creative production and
promotional support that keep the
brand consistent.

Local activation
Fundraising, outreach and
community visibility tools that fit
neighbourhood growth.



Who is the
right fit?
The best fit is someone who
wants to lead the store, build the
team and become known in the
community.

Ideal franchisee profile

Papa Murphy's Canada is
looking for owners who:

•Have a passion for serving their community

•Bring a positive, outgoing attitude to business and life

•Recognize the value of a proven system

•Are committed to handling day-to-day operations full time

•Focus on top-notch customer service and team standards

•Can lead, mentor and inspire employees



NET WORTH

INVESTMENT SNAPSHOT

A clear screening conversation

INITIAL INVESTMENT FRANCHISE FEE LIQUID ASSETS

Approx. $350K-
$400K

First location:
$30,000

Minimum
$80,000

Minimum
$250,000

For existing restaurant owners
These estimates are the costs for building out a new location. If you are looking to convert your existing business, or we can 
find an existing restaurant for sale, these estimates can be much lower.

You can see how much the orignal franchisee paid. You
can get in for much less. 



Next Steps Regarding Papa
Murphys Prince George

Discuss with your bankers, and
Advisors
Work with your commercial
realtor to put in an offer
Work through your due diligence
including lease review and
financing
Take over or start your new
adventure. 

Additional Questions? 
Contact  David Fuller, Realtor, 
Team Powerhouse Realty
Prince George, 250-617-7467  
email dave@nbccommercial.ca


